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European
Metropolitan Regions
in Germany

1997

Resolution of the
Ministerial Conference on
Spatial Planning (MCSP)

The MCSP recognized 7 European
Metropolitan Regions.
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European
Metropolitan Regions
in Germany

2005

Resolution of the
Ministerial Conference on
Spatial Planning (MCSP)
on April 28, 2005

The MCSP recognized 11 European
Metropolitan Regions in April 2005.



Competition between regions

Lisbon Agenda of the European
Union (2000).

central objective is the "creation of
the most competitive and dynamic
knowledge-based economy of the
world, with the capability of
realising sustained economic growth
with more and better jobs and
greater social solidarity".

Nuremberg Metropolitan Region

- is located in the so-called “Pentagon”
between London, Hamburg, Munich,

Milan and Paris

— in the core region of Europe’s
economic power
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Durchschnittliche jahrliche Wachstumsrate des ——
Bruttoinlandsprodukts (BIP) pro Kopf in KKS*
zwischen 1995 und 2003 in %**
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Durchschnittliche jahrliche Wachstumsrate des

_ Bruttoinlandsprodukts (BIP) pro Kopf in KKS*
zwischen 1995 und 2003 in %**

[0  bisunter 20
7] 2,0 bisunter 40
[ 40 bisunter 60
[l 60 bisunter 80
B 50 und mehr
] keine Daten

Regionaler Anteil (NUTS 2) am gesamten
BIP des ESPON-Gebietes 2003

10%
5%
25%
125%

BIP pro Kopf in % des EU-Durchschnitts 2003
[} bis unter 75%
@ 75 % bis unter 100 %
) 100 % bis unter 125 %
@ 125% und mehr

Q Das europaische ,Pentagon”

Grafik: BMVBS/BBR Bonn 2007 / eigene Bearbeitung
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Charta of Nuremberg Metropolitan Region is signed in
Mai 2005 by 60 politicians and stakeholders
(entrepreneurs, scientists, cultural manager and others)
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Well-developed
tradition in
regional
cooperation
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Cooperation areas

Agalomeration Muremberg-Erlangen-Flirth -Schwabach

urban and surrounding area in the agglomeration
plzrring region "Industrizl Region of Middlefrarconia®

planning region "wWestmiddlefranconia”

Murernberg integretad transport systerm (WGR)
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Graphic: City of Nuremberg, Geo 06/2010
map basis: outline map of bavaria 1:2.000.000
@ Bavarian Office for Surveying and Geographic Information
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Nuremberg
Metropolitan Region

»>22 county presidents and
12 lord mayors constitute the council
of the Nuremberg Metropolitan Region

»Population3.6 million
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. Subsidiarity N b

EFRMEN. FTAURIN. FLEIEER.

- Openness and dynamic

- Consensus

a

F

s
3
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- Democratic core: Metropolitan Region
Council

o WG WS GOy oF o o e

- Cooperation on equal terms ——

- Urban-rural partnership

ANLEGE- "
- ,regional governance®: STELLE e

Die Metropolregion Midrnberg bietet die ideale Basis fur aussichtsreiche Unternehmungen.

Networklng Wlth |ndustry, SClence’ Ohne Staus und jange Wege, so zum Beispiel im Frinkischen Seenland, einem Freizeitjuwel

unserer Region. Kurze Wege sind es auch. die unser regionales Finanz- und Bankenzentrum
s0 attraktiv machen. Wo immer Sie also auf der Suche nach neuen Ufern sind. bei uns finden

culture, sport and administration S uch noch hrsgans parshche Ercigavale,

Sind glanzende Aussichten ain Thema for Sie? Dann gibt es bel uns in Wirtschaft, Wissenschaft,
Tourismus, Kultur und 5port viel zu entdecken. Wir freuen uns auf Sie.

AW T - TLEL Metropalregion Mdrnberg. Kommen. Staunen. Bleiben.
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Governance in the Nuremberg Metropolitan Region

Council of the
Metropolitan

Region Steering Commitee

politicans, stakeholders such as scientists,
entrepreneurs, cultural managers

56 Lord Mayors, Business Science Traffic Culture Tourism
Mayors, and Forum and and Sport  Forum
County Presidents Infrastructure Planning  Forum
Forum Forum

and coopted members:
government
representatives

Marketing

Service Forum
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Goals of the Nuremberg Metropolitan Region

» Development of an international brand
“Nuremberg Metropolitan Region”

> Intensification of European work
> Expansion of metropolitan functions

» Optimization of intra-regional cooperation



/nﬁ:tropolregion hurnberg

KOMMEN. STAUNEN. BLEIBEN.

Europe‘s engine
Living with a stronger Germany

..... and a Nuremberg
Metropolitan Region
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T A9 Berlin

A73 Erfurt \

Nuremberg
Metropolitan Region

Haflberge
Rural District

> Population 3.6 million

\
NForchheim
fRural District

» Gross Dom. Product 130 billion
» Export rate 42 percent

> Reachability within 5.5 million
radius of 100 km people

radius of 200 km 27 million
people

5 /
metropolregion niirnberg
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Graphic: City of Nuremberg, Geo 06/2010
map basis: outline map of bavaria 1:2.000.000
@ Bavarian Office for Surveying and Geographic Information



Metropolitan functions:
Great Minds

Higher education and research networks

= 18 universities | 90.000 students

UAS for Public Administration &
[Administration of Justice
Hof and Sulzbach-Rosenberg

UAS
Wourzburg-
Schweinfurt

Academy of Musi
Wurzburg

University of
Bayreuth

University of
Wurzburg
eorg-Simon-0h X
UAS oy Sacred Music

Nuremberg UE:_‘;: ;;Ig:f Bayreuth

Augustana Nuremberg

UAS

Neuendettelsau UAS

| Amberg-
F o O " Weiden

UAS b ]
Ansbach 9@‘\

Anst gt " bl Protestant

Nuremberg

UAS
Weihenstephan [
Academy of Music
Academy of Nuremberg-Augsburg
Fine Arts

Triesdorf

.
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» R&D: >20 research institutes,
e.g. Max-Planck-Forschungsgruppe,
Fraunhofer-Institute (birthplace of mp3),

S Fraunhofer ZAE BRYERN
Entwicklungszentrum

MAXPLANCE-FORSCHUNGSCRUPPE I‘ | I
- (1) {
Iy

Institut fiir Optik, £
Information und Photonik 5 E’
Universitdt Erlangen-Niirmberg &9

fur Rontgentechnik
Fraunhofer . g
Integrierte Schaltungen Eme
nstitut

ntegrierte Systeme und
Jauelementetechnologie

S zmp

bl Bayerisches Laserzentrum gGmbH
y 4

Wir ricken Ideen ins richtige Licht!

14
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High-Tech-Region

Percentage of people employed in high-tech sector

Dresden 1 & 8.7%

Munich 2 @ 5%

NUREMBERG/ERLANGEN 3  m——)

Karlsruhe 4 & 760
Berlin 5 ® 0u
Hamburg & ® 69%
Frankfurt a.M. 7 ® 5%
Cologne/Bonn 8 & 63%
Leipzig 9 @ 6.2%
Freiburg 10 @ G60%

15



Metropolitan

Functions: Famous

Brands

Companies of International Standing

aﬁh\as’

..................................

NURNBERGER

VERSICHERUNGSGRUPPE

GfK

A

AREVA
CHERRY %0

ks HUK-COBURG

Aus Tradition giinstig

SIEMENS

LEONI
brose

Technik flr Automaobile

LOEWE.
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Alcatel-Lucent @

schwan (2 STABILO

@ STAEDTLER"

e
FABER-CASTELL

anananan

STAUNEN. BLEIBEN.

Rexroth
Bosch Group

Solar
Millennium



Determinants of Successful Development:

International Orientation

Increasing Export Quota

SEE IT. FEEL IT. STAY.

52,7

47,8 48,4

40,0

33,9

32,6

38,6

40,8 41,8 41,2

43,1

31,6

Billion EURO

“90 92 94 96 ‘98 00 02 ‘04

I Foreign sales volume

I Total sales volume

Export quota

Quelle: Bayerisches Landesamt fir Statistik und Datenverarbeitung
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Expansion of Metropolitan Functions:
Infrastructure

International Business Location

Central position in Europe

200-km-radius: 27 million
people,

1000-km-radius: 16 European
capitals

Nuremberg International -

Airport
plus Intercontinental Airports
Munich and Frankfurt Atlantic

Intersection of four major
European motorways

Portugal

International waterway,
most important harbour v a
in Southern Germany TN~ Y

.Gateway to Eastern Europe”

New focus: Asia-Pacific

//m;tropolregion niirnberg
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Bulgaria =t Black Sea
Albania

N e~ '

Greece,
A \r[
Turkey

"\ p b
. \
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3 Aegean Seaw
v
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Expansion of metropolitan functions

metropolregion niirnberg
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Gateway

TEN-Corridor 1: Berlin —
Nurnberg — Palermo (rail)

TEN-Corridor 18: Rhine/Maas —
Danube (water)

TEN-corridor 22:
Nurnberg/Dresde — Prague —
Vienna — Athen/Constanza (rail)

Transeurcplsches Verkahrsnetz
Vomangige Achsen und Projekte
In d&r Metropalreglon NOmberg

Projkt .1 oSsroshracts Batie- pomeasg- vecans Maians - Bokgak
e e——
Projekt B 18 swmens s rtrats Frsnvvin - dan- Cone

Projokt B 22 Bssrbshrackss  Abras - Sofis - Budsosit. Wan. Fiag -
HirkagTomces

T vomingigeAcheen () wormangige Baraldne
1 endsm vemargigsAchsen ’,'l"'

mwxopalreglon nlreberg

() A=
N o

"I = s 'T]
| BN A

0 Yerkleinern )?L ;
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Polycentrality in Germany

fg;.-.ﬂj 37
[ L |:I' _F'.a'f-’:-rﬁgﬂ::,l
L\ b
» No Metropolitan Region in g I -.
Germany contributes as much ¥ - b
as 10 percent to the German e
economy (GDP) E;'ﬁ L
. o q
» Greater London contributes ks | 5
17 % to the British GDP g s 2 —
Lombardy (incl. Milan) 4 e,
20 % to the Italian GDP r"«. . e
_ }
lle de France (incl. Paris) %, =N e
29 % to the French GDP ’“'--:} NI s
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Key characteristics:
Polycentrality and networking

Global players in Nuremberg
Metropolitan Region

* Every dot stands for a company which is in
leading position in its branch on the world
market.

e ,Leading on the world market* means:
the company is ranking on one the first
three positions.

* In Southern Germany many leading
companies in the world market are located,
for example in Franconia
where IT business is very strong.

Source: ZEITmagazin Leben, 37/07

21
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Cultural Policentality SEE IT. FEEL IT. STAY.

UNESCO World Heritage Assets

« Old Town of Bamberg
« German Limes Road

e Wirzburg Residence
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Tourist Highlights S
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b
Old Town ;--'”“- '-'-_,-.__,-u,__. 'rr:nkpn
of Bamberg . comure | fui {4
o B SN = Hof
l! : g .
L '.
\, bt
' [4N { .-I 2 -."—_
n:--: = 1
- -"l
iy Ohaipidfza o
MWy e
v Jkﬁ ~ % E‘-"‘
a"'. e y/
|
: L)
; e L e
g EH‘.LAHGEN* _.".- L R |
[k ] E e
ol "”'FUHTHE J E "*-_f_
:.|" i 5 |H-.
y 1. Sl ) P RHE-EFGJ a ingd
5 e ifeREA . 7 TJAMBERG
5 ANSEACH] eV S LA p= i
E‘ & ™ -\_"-._: | "i
B |
_ at s~ German
2 Balhele, Limes Road
.__\_ | — I|L 2 .'.'?- *—'-,.J'_H .:
L USRI RIel S A ey
I'I":q s -LII'E- N e,
|'___I"||'.-Fl_| _‘; ey



metropolregion nurnberg

SEE I'T. FEEL I'T. STAY.

Model for promotion of growth and innovation
Metropolitan areas

- cores of existing metropolitan regions
[lz- other locations of metropolitan functions
" B center of metropolitan integration area
wider metropolitan integration area
. transition zones between metropolitan integration areas

. Growth areas outside centers of
metropolitan integration areas

LR Sl

s

Stabilization areas

o] Area structure
. B Central area
Intermediate area

Nuremberg Metropolitan
- Region

2!

Draft: As at 20.03.2006. The map illustrates the model.

oo The markings do not represent any planning commitments.

& © BBR Bonn
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Settlement structure of types of region

‘['h -:'_' f w""’ Agglomeration areas Urbanized areas
m Core cities m Core Cities
i - m High-density districts B Medium-density districts

B Medium-density districts " Rural districts
Rural districts

s

Rural areas
m High-density rural districts
m Low-density rural districts

Nuremberg Metropolitan Region
has all types of areas
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Goals of the Metropolitan Region

» Optimization of intra-regional cooperation

based on urban -rural partnership

26
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Urban-rural partnership

. . . A /ml&tropotregiunnﬁmberg-
Bad Windsheimer Declaration 2 oo

Priority on equal living conditions and
integration of urban and rural areas.

Fields of action

Regional economic cycles

Domestic tourism (“local wanderlust”)

Transport networking in the region

=Rt

| “WIRKLICH BLUHENDE
Clusters in rural areas LANDSCHAFTEN ey

Lamdkreis Farchheim

?’.l"‘-fg'

Fur gine Region mit so glomeicher Tradition wie der unseren ist es durchaus verschmerzbar, seit
dem Mittelalter mal einige Jahrhunderte lang nicht ganz zur Spitze im Europa zu zdhlen. Umsaoin-
tensiver sind derzeit unsere Frohlingsgefihle, verschént noch durch die Kirschbliite in einem der

Cross-border Cooperation griditen Anbangsblet der Welt, Wit uns Frainken war shen =4 allen Zeiten gut Wirschen essen;

5ind blihende Landschaften ein Thema fir 5ie? Dann gibt es bei uns in Wirtschaft, Wissen-
schaft, Tourismus, Kultur und Sport viel zu entdecken. Wir frauen uns auf Sie.

WWWLEITI—TLE R Metropolregion Nirnberg. Kommen. Staunen. Bieiben.



Optimization of intra-regional cooperation

Enlargement of the

public transport system cibaci |

A7 Hannover\

to the size of the N
Nuremberg ""“’“

Metropolitan Region ;f—

M
\

a\) Landkreis

Landkrefs.
Neustadt a.d. Aisch=
Bad Windsheim

metropolregion nilirnberg
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f A9 Berlin

A72 Chemnitz
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Grafik: Stadt Niirnberg, Geo 11/2007
Kartengrundlage: Ubersichtskarte von Bayern 1 :2.000.000
© Landesamt fiir Vermessung und Geoinformation Bayern



_ENTDECKER

- mssiov- Promotion of intraregional tourism //rﬁ:tropolregion hurnberg

LTy

The EntdeckerPass at a glance

* Free one-time admission or much cheaper admission to the
participating leisure and cultural facilities

* Initially some 80 offers

» 1 VGN 1-day ticket for public transport

* 1 regional guide

* Interesting special offers (e.g. company editions)

Prices in the first year
* Adults: 30 EUR

* Juveniles (6 to 15 years): 15 EUR
* Children up to 5 years: free

(August—-December 2010)

Validity

One calendar year (until 31.12 of each year)

On sale (from 1 August 2010)

At regional tourist information offices, town halls, district
administration offices, savings banks and in future online too
(from 2 passes).

More information at www.entdeckerpass.com and on the
hotline 0921 / 802 576.

KOMMEN. STAUNEN. BLEIBEN.

rd iy entdecke die
1Kalenderjahr giiltig. : ¥ S metrc | ngm bei
Inkl.1 x VGN &\ KOMMEN. STAUNEN, BLEIBEN.

Mit dem Entdeckerpass ist der Eintritt zu

besonders interessanten Einrichtungen

—~, inder Metropolregion Niirnberg frei oder
. deutlich ermiBigt.

www.entdeckerpass.com
sowie unter o8oo/30060

]
Gefordert durchdie =3 Sparkasse
Gullarde



/{;tropolregion niurnberg

KOMMEN. STAUNEN. BLEIBEN.

Metropolitan Region in the countryside

Networking of ten nature reserves

in the Metropolitan Region

H;Bb’;arge e 7 ’ﬁchte‘lgeblrge«
\L\ L L
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Veldenstemer
Stmgerwald ke POk

hheim
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=
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Hirschwald.
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\;‘ 'S /Altmiihltal

/ﬁropolregion niirnberg
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Regional campaign ,Original Regional®

Regional campaign ,Original Regional - from the Nuremberg Metropolitan
Region“as marketing association for existing regional/local initiatives

Ohne regionale //Zriginm

Produkte fehlt was! regional

aus der
metropolregion

www.original-regional.info niirmberg
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Regional campaign ,Original Regional® KOMMEN. STAUNEN. BLEIBEN.

Regional campaign is becoming established:
20 partners already obtained, other current inquiries

THORINGEN SACHSEN
<7 original
H -
L L regional
= _u;m:"-'t'_'_ -. - © HOLZVON t aus der
e , 2 B ga metropolregion
irg [@ceini @l g0 s s
DTN BAMBERG f BA{R:?}LTH
X - f.
WORZBURG o ——
: ‘CP\‘\/I?’ :?‘1 g " il /m| /;riginal
: & 0y - regional
oM @va
Mngma\ g ‘!‘ER L___E.G M« fm““ @
regional - k. Lo o
iy URT el original
s TSCHECHIEN regional
N ' R ,. = RG stadt lauf
B ANSBACH - -
G ey © SCHWABACH () nmaine
H'( _~ - i!irhlr WSS,
BADEN=-
WURTTEMBERG

50 km
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Regional campaign ,Original Regional® KOMMEN. STAUNEN. BLEIBEN,

The Kalchreuth
cherry farmers,
partners in the
regional campaign,
on their market
stand

at the Nuremberg
Hauptmarkt.




Regional Model for Sustainable Economic /
Growth & Employment metropolregion niirnberg
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Model for Sustainable Growth and Employment (WaBe)

Briver of innovation

hnalogy

Information and
communikations

. @ hedicine smd ,“‘
Automotive A ~~__ health %%\

Transport and @?

ﬂ Energy and
logistics

environment /

Aurtomation amnd Mew materials
production engineering

Driver of innovation

34



Regional Model for Sustainable Economic / Ireqi irnb
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Competences and Networks

Transport & _ Information Medicine &
Logistics Automotive & Communi- Health
cation

ofraCar

Automobilnetzwerk Oberfranken

A =\
MEDICALVALLEY

BAYERN

CANA

Center for Transportation
& Logistics Neuer Rdler eV.

Innovative Innovative Services:
Services Market research
Call centers

Automation & E-commerce

Production Tax and manage-
technologies ment consultancy

New
Materials

Kompetenz in ,—"
Neue Materialien M
und Prozesstechnik

Energy &
Environment

¥ - “J - . -
Q2 tomation Financial broking
EnergieRegion Niirnberg e.V. ANV alley oz

Facility
management
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Medical Valley becoming top cluster -
,Medical Technology Center of Excellence”

3
L, Sl

_________

|l N S .
) Aus- und YWeiterbildung

(T} Politik

Clusterakteure

Medical Valley EMN e.V.
(Europdische Metropolregion
Niurnberg)

HenkestraRe 91

Ww_mEdicaI—vaIIey_emn.de D-91052 Erlangen

Fon: 09131/5302863
Fax: 09131/9704921
team@medical-valley-emn.de
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Trade fairs

Neu - Kooperationsforum
Hannover Nurnberg:

HannoverMesse \ START,
Cannes, F: Spielwarenmesse,

MIPIM T~ " Neu:bzd

Neu: Stand angestrebt — I\E/IUnckll?en:l RUb;L ith Neu:
Barcelona Xpo Rea Arab' eit M ~Shanghai
Mobile World rabian Travel Mart China Travel Mart

Neu: Stand angestrebt
Shenzhen
China Hi-Tech Fair

in der
oeegion N

imber
/'/' gt nunll:i ‘_!»l s
0™ Cpianie ,ﬂ. l S

rab HEE i MBIIleEY Expo Real, Muinchen

MIPIM, Cannes STARTIN U § berg "




Network of Energy Technology Centers /@Zropolregion niirnberg
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| -Landkn:-u

'] Wurisiede!

L Fichieigebirge
i =

Die Kooperation der Partner und
Institutionen (ENERGIEregion GmbH,
Energieagentur Oberfranken GmbH)
wird weiter vertieft und in einer
NordbayerischenEnergieAgen-
turGmbH gebindelt.

Energie-lechnologisches Zentrum



Achievements and challenges /m;cropolregion nirnberg
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Achievements:

sEuropean attention and recognition

Common voice towards European,

Federal and State level (Lobbying)

sSuccessful projects in urban-rural partnership
eSuccessful projects for the economic promotion of the
region

Challenges:

*Generate sufficient financial funds for the projects
sAnswer to climate change — regional climate pact ?
Answer to demografic change — joint responsiblity ?
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Goals of the Metropolitan Region

» Development of an international brand
“Nuremberg Metropolitan Region”

(vrr:;mqmlrag'mn niimbery

L M L, O, B
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What does the brand
stand for?
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Brand Profile

Core Competence

Key Expertise
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Creativity
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Internationality
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Quality of Life
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KOMMEN. STAUNEN. BLEIBEN.

Strategic Goals:
1. Development of an international brand ,,Nuremberg Metropolitan Region*
2. Expansion of metropolitan functions
3. Intensification of European work

4. Optimization of intra-regional cooperation

HOME OF THE CREATIVE

We want to be the preferred home region for
talented and dedicated people from all over the
world.

The purpose of our work is the attraction of our
region.

We surprise, and we inspire.

In our visionary alliance we create the facilities
of an international metropolis but without the
typical disadvantages.

We are the network with many powerful nodes.

We are the Nuremberg Metropolitan Region.



